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ISO 9241-11 defines usability as:

the extent to which 

a product can be used by 

specified users to achieve 

specified goals with 

effectiveness, efficiency 

and satisfaction in a

specified context of use.
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However, usability uses a lot of tools…

User Profiling

Persona 
development

Paper Prototyping

Interactive
Walkthrough

Qualitative Interviews

Contextual research

Mockups

Target groups

Business 
objectives

Card sorting

Iterative Prototypes

Paper Prototypes

User Values
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Persona development

Barbara
36, Team Member

Richard
36, Power User

0         10        20        30       40        50        60   70       80       90        100%

Carl
39, Team Leader
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User profiling: power user 

Work environment

Open plan office next to the window, laptop, 1280x968

responsible for style, content and message

Attitude

Richard is efficient, loves keyboard shortcuts

Is always informed on new gadgets but doesn’t need to own 
them all

Questions new technologies for their true value to himself 
and the company

He has seen some content management systems come and 
go and can differentiate between the content model and the 
editor

At lunch, he joins his colleagues from the development 
department in the canteen and asks about the latest 
computer trends

Likes computers and always knows a way around problems

Aims/Goals

Richard would like to make the world a better place, he likes 
his job and believes in the future

At the weekend he visits flea markets and collects old 
cameras

Richard
36, full time internet editor, 
divorced, two daughters 
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Usability is an iterative process

Test

Evaluate

Communicate

Create

Redefine

Research

Barbara

Richard
Carl
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Usability is a
matter of attitude
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So we came from here…
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To here:
web editor

consistent to windows

consistent with itself

intuitive icons

visual hierarchies

full text search
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Preview based editing

navigate in website

edit in website

structure website

use search to 
navigate in content

Screensho
t Sucherge

bnis mit previewb
ased editing
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Analytics

measure online 
marketing goals 
with real-time reporting

optimize site

maintain the right 
content

real-time insight 
into user behavior

measure online 
marketing goals
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out-of-the-box 
Integration

works for all document 
models

ranking options

drill down options

semantic search 
options

Seamless search engine integration 

mobile1

2
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To tell you more about
the company with an attitude
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Music
Videos

User generated

Text
Games

Images

Product data

PDF
Metadata

Ringtones

Accessibility

Mobile

Web 2.0
WAP

Multisite

TV

Authentification

Protection

DRMWorkflow Personalization

ECMS

Intranet

Convergence

Digital home

MS Office

Portals

Superdistribution

Internationalization

Proven

Recommendation

Triple play

Rules

P2P

Off portal
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CoreMedia delivers innovative, high-end 
software solutions for content business

Employees: 140Revenue: €15 million

award-winning companyfastest growing software 
company in Germany

profitable growth

Employees: 142Revenue: € 20,8 Mio.
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CoreMedia is a core component for 
150+ key customers worldwide



Hamburg (Headquarters)
info@coremedia.com
tel  +49 .40 .32 55 87 .0
fax +49 .40 .32 55 87 .999

CoreMedia AG
Ludwig-Erhard-Strasse 18
20459 Hamburg
Germany

Oslo
sk-info@coremedia.com
tel  +47 .98 .266 .885
fax +47 .98 .379 .067

CoreMedia
Jens Bjelkesgate 1b
0562 Oslo
Norway

London
uk-info@coremedia.com
tel  +44 .11 .89 .25 .3390
fax +44 .11 .89 .25 .3391

CoreMedia Ltd.                               
Regus Green Park
200 Brook Drive
Reading Berkshire, RG2 6UB           
United Kingdom

Singapore
asia-info@coremedia.com
tel  +65 .6549 .7412
fax +65 .6549 .7001

CoreMedia
Level 21, Centennial Tower
3 Temasek Avenue
Singapore 039190

New York
usa-info@coremedia.com
tel  +1 .212 .672 .17 .44
fax +1 .212 .792 .40 .01

CoreMedia
245 Park Avenue 39th Floor
New York, NY 10167-0002
USA

www.coremedia.com

Any content, anywhere, 
in a trusted universe


